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e-LEARNING INDUSTRY
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e-LEARNING

INDUSTRY

WESTERN

EUROPE

$6.88
2013 Revenues
5.8%
Annual growth rate
$8.1B
Revenues by 2016
NORTH
AMERICA
$23.8B
2013 Revenues
4.4%
Annual growth rate
9.0%
Cloud based authoring tools and
learning platforms growth rate
$27.18
Revenues by 2016
LATIN
AMERICA
$1.4B
2013 Revenues
14.6%
Annual growth rate
$2.2B
Revenues by 2016

$332.9M

2013 Revenues

15.2%

Annual growth rate

$512.7M
Revenues by 2016

EASTERN
EUROPE
$728.8M

2013 Revenues

16.9%

Annual growth rate

$1.2B

Revenues by 2016

$443M

2013 Revenues

8.2%

Annual growth rate

$560.7M

Revenues by 2016

oy

$7.1B

2013 Revenues
17.3%
Annual growth rate

$11.5B

Revenues by 2016




sonalized Learning & Big Data
Personalized Learning and Big Data This trend will continue to rise
can be the future for corporate and drive eLearning industry.

training. Many companies have Global Gamification Market
already started leveraging it. will reach $7.3 billion by

Mobile Learning

Mobile Leamning trend
here to stay and grow
tremendously. Expect
reach $70 billion by 2

itomation in eLearning | 1
se development could
rise like never before.

Top 6 elearning
trends 2018

Microlearning

Microlearning is the latest trend in
eLearning. It is a bite-sized learnir
nugget designed to meet a specifi

Augmented & Virtual Reality

Augmented Reality and Virtual
Reality are set to change the way
people learn in 2017 bringing ;
immersive learning experiences. learning outcome.

a




irrent Al wave is poised to finally break through

nt in Al is growing at a high rate, but adoption in 2017 remains low

6, companies invested )0/ of Al-aware fimms say
they are adopters

6 B tD $3g B B 3+ technologies
B 2 technologies

ificial intelligence B 1 technology

$GB 10$9B of firms

say they are uncertain

about the benefits of Al
arnal investment growth since 2013

ompanies are adopting Al Six characteristics
N is greatest in sectors that are already of early Al adopters
gital adopters
s L
* High tech / telecom Digitally mature bi*rs::-il:;sses
= Automotive / assembly
* Financial services
* Retail Adopt Al in Adopt multiple
* Media / entertainment core activities technologies
* CPG
'+ Education =X
. Health care Focus on growth C-level
| = Travel / tourism OVer savings support for Al

Digital maturity

The future of techno

“Al is the engines underlying
of our products and service



Rise of
MOBILE AND DIGITAL LEARNING

0
a >600/0 3004 87% OF MIL&E!}INIALS ‘

+43%
I
INCREASE IN PRODUCTIVITY

NEVER

of organizations said the
implement video as part
' UF M I LLE N N IA LS - digital Iearning strategy.




Mobile 0S Market Share in Vietham

Population: 93.7 M

Internet Users: 53M

ge Internet Speed: 6.2 Mpbs
T Smartphone Penetration: 46%

67% _ ?_fle; network users: 46M A



Vietham Smartphone Growth to compare with other countries

In general, there are 57.7
million units sold in emerging
Asian countries, which
increased 21 percent
year-on-year in 3Q17. Malaysia
and Bangladesh witness the
strong demand in the quarter,
with growth rate of more than
20 percent YoY. Although
Vietnam increased 5% YoY in
Q3, but slightly decrease to
previous quarters due to thang
cd hon (Ghost Month) and rainy
season in HCMC. This s
normally lowest-revenue time
in a year, and all the phone
shop will save money to
promote sale in the next
quarter (holiday seasonl].

2

- Sales value
s sold (in million) {in billion USD)
Smartphone sales
3Q 2017 vs. 3Q 2016 Y/Y % Y/Y %
3Q17 3Q16 change 3Q17 3Q16 change
4 ) |
Western Europe 30.9 33.2 -7% 13.7 13.2 4%
C & E Europe 22.3 20.5 9% 5.4 4.3 26%
North America 49.3 50.0 -1% 19.1 18.9 1%
Latin America 27.8 25.1 11% 8.8 7.8 13%
Middle East & Africa| 45.2 41.9 8% 10.7 10.2 5%
China 117.0 111.9 5% 38.3 31.9 20%
Developed Asia 16.4 17.6 -7% 10.3 113 -9%
' EmergingAsia | 577 552 5% | 105 87  21%
Global 366.6 355.4 3% 116.8 106.3 10%
PN O i




Mobile Ecommerce

By location

Others T 0
A 35+ Hai Phong
C — 1 5 - 1%
X Da Nang
30-30 | — 157 - 3%
26-30 Can Tho
e (), DRE— B 3% . WL
¥ ' Ha Noi
18— 3% :  oee— 7%
|
nder 18 | o, L HOM s 38
0 10 20 30 40 o 10 20 30 40 rav 50

By gender

A

Mobile Ecommerce users mostly come from big cities:
Hanoi and HCMC. The biggest group for vlile shopping is
18 — 25.

64%

36%



MOST POPULAR

e-LEARNING PLATFORM TODAY

M Udemy g

ZEQR

my has the largest catalogue of Zeqr offers a unique e-learning Topica Edtech Group is a multinational
recorded online courses. experience with live 1-on-1 classes. educational technology company,
provides online education solutions

lynda.com
da.com focuses on software, edX was founded by and continues
tive and business pre-recorded to be governed by colleges and

ses. universities.



Payment methods

Cash on delivery
Credit card/debit card
Bank transfer

E-wallet (ex: momo, ngan luong, bao kim)

b

Post office transfer

Cash on delivery as dominant payment method Source: Q&r
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AARKET OPPORTUNITIES

ica’s target markets in SEA represents a large population of over 500m people

1 of the 3 products addresses a multi-billion dollar opportunity across SEA

[OPICA NATIVE Edumall TOPICAUNI

English education is a $4.5b market opportunity ° Lowest price point leads to highest accessibility, suits ° $9b tertiary education opportunity in VN, P
(estimated) in VN, TH and ID combined ($23.7b everyone in lower middle income class and above and ID combined ($500b in US)

in China) aged 20-45, i.e. ~15% of population

Live interactive online lessons still nascent in

SEA

Unicorn / Multi-million dollar international peers
orn / Multi-million dollar international peers

Unicorn / Multi-million dollar international pee

TulorGroup openlenglish udemy lynda.com SKILLSHARE

A LINKEDIN COMPANY







| -ENHANCED QUALITY & USER EXPERIENCE

10% Courses from Top US Universities (Coursera)

[ —_—

=== David Bell

Xinmei Zhang and Yongge Dai Professor of Marketing,
‘Wharton School, University of Pennsylvania

is Marketing?

imple: Marketing course from Wharton School, University of

Pennsylvania

Mobile LMS Upgrade

sses mts

T 4l 72%m 1012

TOPICAUN

Xin chao svO1! Hay chon truong cua

¢  Gidi thieu, ban chat cua...

Mat khau

Déng nhap

Téng quan vé thué
@ Gigi thiéu, ban chat ctia thué
a thué
Vait
an loai thué
uthanhn S hué&
Hé théng thué hanh ¢ Viét Nam

Quan ly thué

/"‘\

Automated Teacher Support

GUI BAO CAO TUAN PEN GIANG VIEN CIIUY

Ngaybit | Neay kit  Kifm tra email
aia e i nhin

Lopmon Ngay bit | Ngay két
dau

iic

i email nay

Automatic Teacher’s Weekly Report
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